Maximize your Web presence
by showcasing your expertise.

n 2004 Ted Demopowdos, a constltant,

spectker and author of Blogging for

Business, started a blog, be says, as “an
experiment.” He'd been reading blogs for a
Set veers — since about 2000 — and was very
SJamiliar with them. So be put one posting
“out there, " as a “kind of joke" just to see

what would bappen.
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“1 didn't expect anything to happen very quickly.” he
recalls. “Bur literally overnight my search engine results
were greatly enhanced. 1 was shocked. Within the first
motth the affic o my Web site doubled.”

Demopoulos has been o consulant since 1990, and
says his blog “has helped my consulting business exten-
sively.” Blogging, savs Demopoulos, has “helped me sell
keynote speeches, consulting and training and has
absolutely gotten me new clients.” In addition, he says,
“It has enlarged my footprint with existing clients by
showcasing my range of expertise,

You've probably heard about blogging and have a
general idea that it involves some sort of Internet-based






