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How to Rally Support for Hospital Funding
With a Minuscule Advertising Budget

The Internet to the Rescue

by Peter Hochstein

How much statewide awareness and
public involvement can a $30,000
advertising budget get you?

Quite a bit, it turns out, if the adver-
tising centers on an urgent issue and
the marketing’s execution is innova-
tive.

Hennepin County Medical Center
(HCMC), a teaching hospital with a
Level T trauma center in Minne-
apolis, is a case in point. The facility,

which is licensed for 910 beds, han-
dled more than 101,000 emergency
services wisits, 10,292 surpeties,
3,326 hyperbaric chamber treat-
ments, and more than 327,000 clinic
visits in 2008. Importantly, HCMC
is also a safety-net hospital, pro-
viding care for uninsured, low-
income, and vulnerable populations.

Recently, Minnesota Gov. Tim
Pawlenty made controversial line-
item cuts in a healthcare program
serving the state’s poorest residents
— including the uninsured — resulting

How to Improve and Expand

Your Use of Twitter

by Lin Grensing-Pophal

A tecent posting in the Answers
section of LinkedlIn, a sodal media
tool used primarily by business-
people, asked the question: “Do you
think Twitter is a waste of ime or a
valuable business resource?” The
question touched a nerve, receiving
212 responses and running the
gamut between “Absolutely, I
couldn’t live without it” to “It’s an

abysmal waste of time.” Some actual
responses:

* T have twisted my head around
this for months, but I cannot see any
way to use Twitter that would con-
tribute to the long-term growth of
the bank where I work.

=  Twitter has been extremely

valuable to me. Like all online com-

munities, it gives back what you put
confinued, page §

in a projected budget shortfall for
reimbursements to HCMC, esti-
mated at more than 340 million this
year and $50 million in 2011.

The cuts were needed, according to
Pawlenty, to balance the state
budget. The governor, a potential
Republican presidential candidate
who favors a balanced budget
amendment to the U.5. Constitution,
“won’t raise taxes undet any sce-
nario,” notes The Atlantic magazine’s
Politics Channel. Moreover, other
continwed, page 2
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